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The National Western Stock Show is often called “The Super Bowl of Livestock Shows,” and for 2016, the 

Wagyu breed will hold its 5
th

 annual National Wagyu Female and Bull Show at 10 a.m. on Wednesday, Jan. 20. 

Additionally, the American Wagyu Association will host a reception on Tuesday evening, Jan. 19 (with time 

and location to be announced); and the 3
rd

 Annual Mile High Wagyu Experience Sale will be held after the show on 

Wednesday, Jan. 20 in the Denver area. 

Despite a small number of Wagyu exhibitors at the 2015 NWSS, cattle quality was considered top-notch and the 

show attracted one of the largest crowds the breed has ever experienced, including the interest of several 

international guests. Among them was a delegation from Mexico, which included the former President of Mexico, 

who is a longtime fan of the Wagyu breed and has a herd in central Mexico. The delegation had the opportunity to 

visit with AWA leadership and Wagyu breeders about the breed. 

Champions named included Monarch Farms of Harahan, Louisiana exhibiting the Grand and Reserve 

Champion Black Fullblood Female, and the Grand Champion Black Fullblood Bull. Bob Estrin and Lone Mountain 

Cattle Co. of Golden, New Mexico exhibited the Reserve Champion Black Fullblood Bull. The Grand and Reserve 

Champion award for Black Purebred Female went to Emma Farms Cattle of Basalt, Colorado. Grand and Reserve 

Champion Percentage Female awards went to Quentin Emerson of Owensville, Indiana. Grand Champion Red 

Fullblood Female and Grand Champion Red/Black Fullblood Bull went to Garth Monroe, Idaho Wagyu Genetics of 

Soda Springs, Idaho. 

 

Important Exposure 

Michael Beattie, executive director for the American Wagyu Association (AWA), notes that having a breed 

show at the National Western Stock Show has been important to helping increase the exposure of the Wagyu breed. 

“We appreciate the exhibitors who are there. The Denver show is an important event on the livestock calendar – and 

we have got to be there. We want to get the American public to see the animal‟s and know what Wagyu is.” 

Beattie reports that last year about 30 Wagyu cattle were exhibited at NWSS. He says the goal would be to see 

that increase to at least 50 head. 

In light of the small number of exhibitors at the 2015 NWSS show, Wagyu breeders are being strongly 

encouraged to exhibit at the 2016 event. In reviewing the 2015 NWSS, leadership at the American Wagyu 

Association said in their February 2015 newsletter, “We need to show the industry that we are for real; we’re not a 

fly-by-night operation. We’re not like emu, llama, or ostrich breeders, we’re Wagyu and we’re here to stay. If you 

looked at our cattle show, it had the lowest number of animals ever shown. This is the wrong direction. We all need 

to be there next year.” 

In addition to showing, a hospitality tent hosted by the Wagyu Association‟s Marketing Committtee allows for 

socializing, sharing ideas and networking with new folks interested in the breed. Breakfast and lunch items are also 

served to encourage visitors. For 2016, efforts are underway to secure a better location for the booth and doing more 

advertising to direct traffic to it. 

Michael Goodell, who operates Muddy Flats Cattle Co. at Augusta, Wisconsin, exhibited four Wagyu bulls and 

females at the 2015 NWSS and says it was a great opportunity to meet other Wagyu breeders as well as visit with 

cattle producers from other breeds who were interested in learning more about Wagyu. 

Goodell, who also serves on the AWA Board, says, “That‟s how we [Wagyu] will grow is by having a presence 

at these national events. There are so many cattlemen there and so many opportunities.” 

Goodell acknowledges that the Wagyu breed is all about the carcass, saying, “That is our breed‟s calling card.” 

But he also emphasizes that it is important to “show” the breed at events such as the National Western Stock Show. 

He says show events give the opportunity to talk about the breed, exhibit the dams and sires that offer the superior 

genetics to produce the carcass progeny, and also bring awareness to some of the breeds‟ other beneficial traits – 

such as calving ease and feed efficiency. 

Goodell notes that often people think Wagyu are “different,” but he says, “When you get them out of the 

pasture and show them, people realize there are similarities too.” And, he notes that showing Wagyu is not just 

something being done in America, he gives the example of the All Japan Show, which is very popular in Japan 

among Wagyu breeders there. 

Goodell concludes, “As a breed we can‟t just focus on one end thing [i.e. carcass] – like Christmas. To grow our 

breed we need to connect with other producers and other breeds.” 



Goodell also believes the Mile High Sale held in conjunction with the NWSS is another important step to 

building the breed. “We sold all four of the Wagyu we exhibited and had a very good experience,” Goodell says of 

the sale. He notes that the sale gives others – from within the Wagyu breed and outside of it – the opportunity to buy 

Wagyu quality genetics while in Denver. He reiterates, “That‟s how the Wagyu breed will grow, is through 

providing others the opportunity to buy Wagyu.” 

Capping off the NWSS Wagyu events, the 3
rd

 Annual Mile High Wagyu Experience Sale will be held, 

Wednesday Jan. 20, 2016, with management by JDA, Inc. For the 2015 sale, four bulls averaged $9,563; six females 

averaged $12,875; two matings averaged $6,875; 35 embryos averaged $936 and 200 units of semen averaged $385. 

Top buyers at the 2015 sale represented Louisiana, New Hampshire, Virginia, Washington, North Carolina, and 

Alabama. 

Mercedes Danekas-Lohse, representing the Wagyu World and JDA, Inc., “Last year we had a wonderful 

turnout!  The enthusiasm of the breed could be felt in the room. Being able to bring together such high quality 

genetic packages and a wide array of breeders and enthusiasts created a fabulous and successful event. Just the 

amount of interest we had leading up to the sale was incredible and a sure sign that the breed is growing and 

knowledge about the breed is spreading.” 

  Danekas-Lohse also reflects on the growth she has witnessed in the Wagyu breed. She shares, “Back in 2012 I 

was attending the National Western exhibiting our family‟s Angus cattle.  While there, I was also helping to 

promote a Wagyu sale that we were managing the following spring. After handing out numerous pamphlets and 

hanging flyers all throughout the „Yards,‟ everyone there thought I was crazy. First off. they couldn‟t even 

pronounce Wagyu,  let alone know the amazing carcass characteristics that they offer the industry.” 

She continues, “Now a few years later, the Wagyu breed has their own show and sale, offers tastings in the 

yards, and the word Wagyu isn‟t a foreign word around the Angus and Hereford barns. The exhibition of the cattle 

and exhibition of the end product in which committed breeders have done over the past few years has really helped 

to open the eyes of many. Last year‟s attendance of observers of the show filled the bleachers and the possibilities 

for 2016 is unimaginable. I encourage all to get involved and support the breed.” 

Stay tuned to www.jdaonline.com for more about consignments to the upcoming sale. 

 

 

http://www.jdaonline.com/

